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TYPECON CONFER-
ENCE: BIOMORPH

BRANDING (Adobe A, Ps, & I1d)

Access: Campaign \Webpage
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The Typecon conference is committed to promoting, studying, and
supporting typography and related arts.

The concept is rooted in biomorphism, a style that emulates nat-
urally occurring patterns and shapes found in nature and living
organisms. Additionally, the concept incorporates elements from
the field of coding, which possesses the capability to forge innova-
tive pathways. The identity for this event is based on the works of
Armin Hoffman, Alex Ortiga, Patrick Hubner, and Yeonhyun Ahn.

03. 02. 2024
LONDON, UK

and vaguely spherical hints of the forms of biology. Biomorphism has connections with Surreal-

ism and Art Nouveau.
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09 Registration + Coffee
10 Armin Hofmann
11:45 Alex Ortiga

01 Lunch

02 Patrick Hubner

3:45 Yeonhyun Ahn

5 Closing Remarks
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Armin Hofmann
International Typographic Style

2

Alex Ortiga
Cycles: Organic Typography

E
Patrick Hubner

Generative Design & Creative Coding
4

Yeohyun Ahn
TYPE+CODE: Interdisciplinary Typography

Biomorphic design models naturally occurring
patterns and shapes reminiscent of nature
and living organisms. Like nature generates
new organic structures based on specific
characteristics, today's designers can modify
and adapt typography with new technology,
such as code, to experiment and create bio-
morphic type.

Join us at Typecon 2024: Biomorph as
we explore coded biomorphic typography.


https://caiopenedo.com/index.php/work/typecon-biomorph/

SUPERNATURAL BRAZILIAN ket
CREATURES: WEBSITE

The goal was to create a field guide website in which simply ex-
plains and illustrates one of the main roots of the Brazilian culture:
folklore. Its contents lists and explain the cultures, and talks about
the definition, origins, and contributors of these so beloved lores.
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(PINK AMAZON RIVER DOLPHIN)

A species of pink dolphin in Amazon rivers. It can transform into a handsome
womanizing man, seducing women to the bottom of the river and impregnating them.

(FIRE SNAKE)

A giant fire snake that protects forests, especially from arson. It has many eyes, from e vy e e
i P

which flames come out, due to eating animals’ pupils. It lives at the bottom of rivers.

* 'Wear white clothes, shoes, and a hat
* Transformation is not complete, the hat hides the dolphin’s nostrils
s Transformation at the full moon of June, during the festivities of Santo Amdnio,
S&o Jodo and Sdo Pedro
* Turn back into dolphin at sunrise
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Arianc Suassuna was a Brazilian playwright and author, He was the driving force behind the o o sty ot TS aabi: el s Y el Wk ey i L
creation of the Mavimento Armorial. He was also an important regional writer, doing various it g g i s b e e

movels set in the Nertheast of Brazil. He was the author of, among other works, the Auto da
Compadecida (A Dog's Will), A Pedra do Reino (“The Stone of the Kingdom"), and A Farsa da
PBoa Preguica ("The Faroe of Good Lariness”™). He was a staunch defender of the culture of the
Mortheast, and his works dealt with the popular culture of the Northeast.

Turn into a buming log and burn who set fire to forests
Its gaze can make a person blind, mad, or dead

Flame manipulation and night vision

Night vision

* Takes the most beautiful woman at the party and/or virgin

* Leave the woman pregnant and the child grows up fatherless In 1970 In Recife, the "Armodal Movement” was founded, aimed 10 develop and understand

Stand still and don't breathe Jeuionsl formes of popier expresiion.
Keep your eyes closed
Tustify a fatherless child and a virgin woman that got pregnant unexpectedly.
“mbii-tath” Boto's child = every children who grows up fatherless
TUPI-GUARANI | mbai = “thing" | 1ati = “fire” | mbéi = “snake"
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Monteiro Lobato was one of Brazil's most influential writers, mostly for his children's books set in the
fictienal Sitio do Picapau Amarelo ("Yellow Woodpecker Farm™).

Sitio do Picapay Amarelo was a small farm in the countryside, (eaturing the elderly ranch owner Dona
Benta ("Mrs. Benta™), her two grandchildren - Licla and Narizinho (“Little Nose®, because she had a
tursed-up nose) and a bay, Pedrinho ("Little Pete™) — and a black servant and cook, Tia Nasticia
(" Aunt Anastacia”).
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These real characters were complemented by entities created by the children's imagination: the rag doll
Emilia ("Emilia“) and the leamed puppet made of comeob Visconde de Sabugosa (reughly "Viscount
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Comeob”), the cow Mocha, the donkey Conselheiro (“Counsellor”), the pig Rabicd (“Short-Tail™) and e e Mol et e
the rhinoceras Quindim (Quindim is a Brazilian dessen), Saci Pereré (a black, pipe-smoking, one- e S 24 The e v

legged characier of Brazilian folklore) and Cuca that kidnaps children at night).

BRAZILIAN
CREATURES

€304 Suprmanere P, Coramres.- AT o eserved



https://caiopenedo.github.io/braziliancreatures/FGIndex.html

REGENER

BRANDING (Adobe Ai & Ps])

Regener is a medical clinic specializing in regenerative medicine,
which focuses on improving and curing various acute and chron-

ic musculoskeletal injuries. Their mission is to enhance the overall
quality of life for individuals by harnessing the power of regenerative
technigques.

The objective of this project was to rebrand the clinic's expansion
from orthopedics to regenerative medicing, realigning with its new
target audience.
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INESOS Inesos is a company that provides offices, rooms, and shared

, spaces. Its differential is the focus on improving the overall health
BRANDING (Adobe Ai & Ps) of an individual, aiming to prepare and help them for their future
goals, helping them become the best version of themselves,

The goal of this project was to create an identity that communi-
cates its values and ressonates with the target audience.
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SUPERNATURAL BRAZILIAN
CREATURES HANDBOOK

TYPOGRAPHY | PRINT [ ILLUSTRATION (Adobe Ai & Id)

Access: Portfolio VVebpage

The aim of this project was to develop three booklets, each delving into

a distinct type of grid system: 1) Manuscript; 2) Modular/Column; and 3)
Deconstructed/Compound Grid. These concepts were represented visually
as field guides focusing on “creatures of Brazilian folklore.”

Book 1: Guarana - Hope and perseverance in preserving cultural heritage.
Book 2: Agai - Staying true to cultural roots while accommodating growth,
Book 3: Mandioca - Exploring the roots of folklore legends in Brazilian culture.
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https://caiopenedo.com/index.php/work/supernatural-brazilian-creatures/

IBN SINA FOUNDA-
TION - TARGET AUDI-
ENCE REPORT

BRANDING (Adobe Al

Access: Portfolio VVebpage
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The Ibn Sina Foundation is a non-profit health organization, serving
the community for 21 years. Their programs are sustainable and
affordable. The goal was to provide a fresh approach to Ibn Sina
Foundation's brand and establish preliminary visual guidelines for
the rest of the awareness campaign. The shapes of the logo's icon
were used as the basis of the identity system.



https://caiopenedo.com/index.php/work/ibn-sina-foundation/

TANNINO: WINE
LEARNING APP

UlI/UX (Adobe Al & Figma)

Access: App Prototype

TANNINO

Uncork the world of wine

Sign In

Sign Up

Continue as guest

The aim was to create a mobile app that educates everyone from
wine enthusiasts to experts about the wine industry. This topic was
chosen to simplify the vast amount of information in the wine world,

making wine education more accessible and user-friendly for all
levels of expertise. The app ancompasses wine fundameltals, re-

gions, skills, and food pairings.
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> the perfect meal

What to Eat?

! Choose a wine style to start
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White
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Caio Penedo

Oenophile
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About Tutoring

Zg_\ Basics Regions Skills Countries Viticulture

ACHIEVED

ohile Connoisseur Sommelier

o L]
Ihat type of red wine?
ESS
lavored meats are the rule of thumb I
L ®
)Q ' Boldness T
H & AROMATIC 4
tite Syrah
LED & SPICY S
'rah/Shiraz :D @
) MEAT
. . v
ibernet Sauvignon
IANT FLAVORS >
1lbec
YKY FLAVORS
d iy
mpranillo
TIC. SAVORY, & RICH &
1fandel
ETABLES & WHITE MEAT
e
>rlot
Beef
{ FATTY & HIGH TANNIN DISH
v
rbera
9, 8 0

ine

mentals

0.

Complete

Tasting and Talking Wine

S -

" “Why Wing/?i/

e

LESSON
Talking About Wine

LESSON
Sweetness

LESSON
Acidity

LESSON
Tannins

LESSON

Alcohol

I

Poultry

Pasta

urses 2.
Complete
- N\
ics ( Regions -/i Skills

30"

Complete

Seafood



https://www.figma.com/proto/dsSu1hGgiC8b9sS2RAuf5z/TanninoApp2?page-id=0%3A1&type=design&node-id=126-125&viewport=533%2C205%2C0.31&scaling=scale-down&starting-point-node-id=126%3A125

HAIKU MOTION The aim was to create a brief motion video using sound and typog- Haiku:

MOTION (Adobe Al & A raphy to convey this haiku, a Japanese poem. Specific sounds and

moods were carefully chosen to ensure they effectively capture the “Watching the moon
: : essence of the haiku's words and meaning. at midnight,
Access: Motion Video J . Jr
solitary, mid-sky,
Characteristics of the track: | knew myself completely,
Genres: Ambient | Eletronic no part left out”

Moods: Chill | Contemplative | Eerie
Characteristics: Abstract | Atmospheric | Glitchy | Mysterious
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https://www.youtube.com/watch?v=3Z7Ja7nImCM

PRINT PRODUCTION
WORKBOOK

PRINT | ILLUSTRATION (Adobe Ai & Id)

Access: Portfolio \Webpage

This project is designed to educate viewers on the entire process of
print production. The visual aesthetic is determined by the ambiva-
lence: “mysterious yet playful’, reflecting the idea that print production,
while understood by a select few (mysterious), becomes enjoyable
when understoord (playful). The title “Elixir" symbolizes the magical na-
ture of printing, making an association with the ink being an elixir, as if it
was magical. In this context, printing improves the medium (paper) by
using ink (design). Materials:

Content: Cougar White, 65 GSM

Dividers: Translucent Vellum Paper, 93G5V

Cover: Translucent Vellum Paper, 16 /GSM

Gover


https://caiopenedo.com/index.php/work/elixir/

PABLO NERUDA:
BOOKLET +
POSTCARD

PRINT (Adobe A

Access: Portfolio Webpage

The source of this project drew from Pablo Neruda's “Book of Ques-
tions,” a collection of 316 unanswerable questions that blend the curi-
osity of childhood with the wisdom of adulthood. The objective was to
create a design centering on four selected gquestions. Immersing my-
self in the realm of nature and sustainability, | founded all content and
design choices on this theme. A postcard and a booklet was made.
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https://caiopenedo.com/index.php/work/pablo-neruda/

EMPOWER THE
SPECTRUM: VOTE

BRANDING | MOTION (Adaobe Ai, Ag, Ps)

Access: Motion Video

‘Empower the Spectrum” is a voting campaign aimed at raising
awareness and empowering the autism community. Visual ele-
ments, featuring satisfying details, smooth transitions, and dynamic
movements, engage the target audience. The kinetic poster uses
four circles to form the letters V" ‘O, “T" and “E," representing the
pillars of autistic empowerment; “‘accept, enrich, inspire, and em-
power.” These circles interact organically with their environment,
mirroring cell behavior. Tactile textures in physical products en-
hance touch-based engagement.
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https://youtu.be/gfiVE8e182g

PARKS OVER
PAVEMENT

BRANDING | PRINT
(Adobe A, Ps, Figma, & Wordpress)

Access: Campaign \Vebpage |
Portfolio V\Webpage

This campaign is dedicated to prioritizing green spaces over concrete jungles, breathing
new life into Houston's urban landscapes. Envisioning vibrant parks, gardens, and forests
replacing dull parking lots and roads, contributing to the environment such as cleaner air,
temperature regulation, and biodiversity preservation.

The Campaign’'s identity highlights the distinction between pristine greenspaces and areas
dominated by concrete and gray infrastructure. Posters draw attention to issues such as
the extensive network of freeways that dominate the city, the necessity of prioritizing parks
over expanding roadways, and the significance of preserving and enhancing greenspaces,
including those at the University of Houston.
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https://parksoverpavement.caiopenedo.com/
https://caiopenedo.com/index.php/work/parks-over-pavement/

PARKS OVER
PAVEMENT

BRANDING | PRINT
(Adobe Al, Ps, Figma, & Wordpress)

Access: Campaign \Webpaaoe | App
Prototype | Portfolio \Webpage

Benefits

Explore Activities

Running >

Marathons, trails, cross-country

Biking .

Mountain, road

Thursday, May 2

Cardio | Moad | Energy | Endurance Cardio | Mood | Str

Contribute to Our Cause

For Caio

Weekly Challenge PAVEMENT

@ Fundraising

We love nature as much as you do. This is why

we prioritize green spaces over concrete, fostering
healthier communities. Our main goal is to advocate
for replacing concreted, parking lot, and necessary
road spaces with vibrant green spaces, revitalizing
our cityscape for generations to come.

Easy | Elevation: 65 ft | Loop Trail

Pal‘kS OVER

PAVEMENT

Recent data indicates the necessity for more investment in accessible parks and
recreational areas, including expanding acreage and improving infrastructure.
This is essential to ensure that all residents have nearby greenspaces available
to them. By employing emotionally compelling data visualizations, this approach
emphasizes the urgency of the situation, aiming to inspire collective dedication
towards crafting a healthier, more sustainable cityscape.

Qur campalgn prioritizes green spaces over concrete,
fostering healthier communities. Our main goal is
advocating for replacing concreted, parking lot, and road
spaces with vibrant green spaces, revitalizing our
dityscape for generations to come.

@ Fundraising

We love nature as much as you do. This is why
we prioritize green spaces over concrete, fostering

healthier communities. Our main goal is to advocate

for replacing concreted, parking lot, and necessary
road spaces with vibrant green spaces, revitalizing
our cityscape for generations ta come.

How is Houston?

Acreage 51/100pes

12.4.9

The average of median park size and
percentage of city area dedicated to parks.

Other States

Data Benefits

Acreage: Parkland as
Percent of City Area

San Antonio, TX
Q

Acreage 717100 pts

10.1%%

The average of median park size and

Data Comparison

Top 10 U.S. cities

percentage of city area dedicated to parks.

Houston, TX
Phoenix, AZ
Acreage 51/100pts

12.4.%,

The average of median park size and

Acreage

15.5%%

The average of median park size and

percentage of city area dedicated to parks.

percentage of city area dedicated to parks.

New York, NY

Go To Top
Acreage

New York >

About Jata Benefits

Help us increase this score

421100

This year, Houston received a score of 41.2 points out of
100 based on an average of the five categories. There are
14 measures across these categories, with points awarded
based on how Houston compares to the ather 99 cities for
that particular measure.

Why Are Parks Paramount?

PAVEMENT

We are advocates for change, visionaries for a
greener tomorrow in Houston. Our mission is clear:
to prioritize parks over parking, transforming
concrete expanses into thriving green spaces. With
a passion for sustainability and a dedication to
community well-being, we are the driving force
behind reshaping Houston's urban landscape.

Parks Over Parking Green Beats Gray

What We Stand For

Mission

We're on a mission to enhance urban
living by leading the widespread
integration of green spaces over concrete
landscapes. Through strategic advocacy
and community engagement. we're
redefining cityscapes to prioritize health,
sustainability, and collective well-being
This includes increasing acreage,
improving access. and boosting
investment in parks

Enharice urban living with green spaces

The benefit of parks to the city and community:

+ Recreation: Parks provide spaces for leisure
activities, promoting physical and mental well-

U PR
landscapes. Through strategic advocacy
and community engagement. we're
redefining cityscapes to prioritize health,

Support Us!

For a greener Houston

sustainability, and collective well-being.
This includes increasing acreage,
improving access, and boosting
investment in parks

Enhance urban living with green spaces

Our Projects

Description: Collaborated with local
authorities and

to enhance fa

Hermann Park, including

trails, upgraded playgroul

improved lighting for safety.

Impact: Increased park usage by 5%,
improved overall communi
stimulated social interad

connection among local communities.

Trail | Playgrounds | Lighting

Go To Website

Acreage: Parkland as

Percent of City Area

(Largest U.S. Cities By Population)

21.4%

New York, NY

19.4%

San Diego, CA

The ParkScore index awards each city up to 100 points for acreage
based on the average of two equally weighted measures: median
park size and parkland as a percentage of city area.

- Median park size is calculated using park inventories acquired
from park-owning agencies within each cit.

~Parkland as a percentage ofcity aea s calculated using data
collected in an annual survey we conduct. We remove unpopulated
railyard and airport areas as well as major bodies of water from
the baseline city and area.

12.4%

Houston, TX.

/_11.1%

15.5%

Phoenix, AZ

3% \\

13.4%

Los Angeles, LA

Access: Residents within a

10-Minute Walk to Park (%)

(Largest U.S. Cities By Population)
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99% 99% 98% 95% 81% 73% 70% 61% 51% 49%

Philadelhpia, PA San Diego, CA Dallas, TX Austin, TX Houston, TX

New York, NY Los Angeles, CA Chicago, IL

Investment: Spending
Per Resident

(Largest U.S. Cities By Population)

spending, nonprofit spending, volunteer hours.

78
106
$93
157 e
$124
$96
$116 $186

-

\,  Austin, TX

10.1%

San Antonio, PA

Chicago, IL

The ParkScore index awards each city up to 100 points for access based
on the percentage of the population living within a 10-minute (half-mile)
walk of a public park. For each park, a 10-minute walkable service area
was created using a nationwide walkable road network dataset provided
by Esri. The analysis identifes physical barriers such as highways, train
tracks, and rivers without bridges and chooses routes without barriers.

S

The ParkScore index awards each city up to 100 points for investment n its
park system based on total spending per resident. To minimize the effect of
annual fluctuations this s reported as a three-year average based on the
most recently finalized fiscal year and the two prior. This includes public

San Antonio, TX Phoenix, AZ
$80
Philadelphia
$199
New York

10.2%

v 217%

|



https://parksoverpavement.caiopenedo.com/
https://www.figma.com/proto/caYwsh5ORaCCi7kDm75nDk/Campaign-App?page-id=0%3A1&type=design&node-id=66-573&viewport=125%2C357%2C0.23&t=jKq9ndjmTxMUIafp-1&scaling=scale-down
https://www.figma.com/proto/caYwsh5ORaCCi7kDm75nDk/Campaign-App?page-id=0%3A1&type=design&node-id=66-573&viewport=125%2C357%2C0.23&t=jKq9ndjmTxMUIafp-1&scaling=scale-down
https://caiopenedo.com/index.php/work/parks-over-pavement/

NIMBUS: MODULAR
TYPEFACE

TYPOGRAPHY | PRINT | BRANDING

Access: Download Typeface |
Portfolio Webpage

TR

Nimbus is magical and modular typeface that draws inspiration
from ornate old-style fonts and the classic vaudeville aesthetic.
It's as mysterious as witnessing a magic trick for the first time.
Combine modules to unfold enchantment.

Based on the modernization of the classic magic aesthetic.
Indents were added to create a mysterious and ornamented
appearance. The high contrast (thin to thick) creates a sense
of sophistication and edgy.

abedet g hi i

op st RO 2



https://fontstruct.com/fontstructions/show/2337723/nimbus-8
https://caiopenedo.com/index.php/work/nimbus-typeface/

ON TAP. BRIDGING Due to the trail's significant historical background, we felt com-

pelled to highlight the events that shaped both this trail and the
THE H ISTO RY community. To achieve this, we implemented a timeline of ma-
BRANDING | ENVIRONMENTAL jor milestones along thg br}dge. This cregtes a physical expe-

rience for passersby, bridging the past with the present both

Access: Portfolio Webpage literally and figuratively.

Join us in acknowledging the past, while celebrating the strong
history of community along Columbia Tap Trail.
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https://caiopenedo.com/index.php/work/on-tap/

THANK
YOU.

Caio Penedo
design@caiopenedo.com
caiopenedo.com

@penedocaio
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